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A. INTRODUCTION  

1. Social media is a new and effective way for Parliaments and for parliamentarians to connect 

with the public, particularly with young people. Social media also provides an easier and cost 

effective way of conducting public participation, an area that has been accorded prominence 

by the Constitution of Kenya, whose Article 118 calls upon Parliament to facilitate public 

participation and public involvement in the legislative and other business of Parliament and its 

Committees.1 

 

2. With the advancement of technology, the relationship between the public, Parliament and 

Parliamentarians has metamorphosed over time. Traditionally the work of Parliament was 

reported through media briefs, highlights, reports and commentary, but in the contemporary 

world Parliaments and legislators are tweeting and posting comments on social media from the 

Chamber and committee rooms as events unfold.  

 

 
1 The Constitution of Kenya 2010 
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3. The public can directly follow multiple points of view and different political perspectives on a 

debate and, in some cases, directly contribute, thereby communicating with Members in real 

time. The public’s expectation and demand for these forms of communication is on the 

increase, necessitating the need for Parliaments and their law-makers to provide information 

about and access to Parliament across a range of digital channels.  

 

4. Digital media make Parliament and its members more transparent and more accessible, and 

can bring democracy closer to the public. 

 

5. However, digital media also multiplies the available channels of communication and can 

increase the complexity of parliamentary communication, outreach and engagement. 

 

B. SOCIAL MEDIA AND PARLIAMENTARY ENGAGEMENT 

6. Effective use of social media was a critical factor that catapulted President Barack Obama to 

victory during the 2008 and 2012 US presidential elections. 

7. Probably as a direct consequence of this, many nations and politicians across the globe have 

continued to embrace the platform to mobilize their citizens and candidates towards active 

participation in the political process.  

8. African Parliamentarians must embrace this platform in order to ensure greater participation 

of their constituents in policy making process and development activities.2 
 

9. In Kenya, social media has increasingly become an indispensable tool in the political arena.  

 

10. Its wide reach has rendered it an asset to legislators who uses it to spread information, to 

campaign, and to mobilize supporters during election cycles.  

 

11. Further, political leaders and politicians at times use the platforms to gauge public feedback 

from their constituents, for example, by reading and analyzing comments from their followers 

and other online users. 

 

12. On a rare downside, the use of social media has presented a dilemma for conflict prevention 

and peacebuilding.  

 
2 Global Women’s Institute (2016). The Role of Media and Social Media in Preventing Violence against Women and Girls. The 

George Washington University (Washington DC) 
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13. Social media platforms can be used to incite hatred and violence, and to circulate incendiary 

messages. Such misuse and abuse of social media has led to repeated calls for its regulation, 

which is obviously easier said than done.  

 

14. Conversely, however, social media platforms can be constructively used to provide counter-

messaging of incendiary messages and to promote peace messages.3 

 

15. Social media and digital technologies thus pose a threat to stability but also presents 

opportunities for peacebuilding.  

 

16. There is need to evaluate the opportunities and limitations of social media and other digital 

platforms on the political landscape with a view to understanding how such platforms can be 

used to mobilize, monitor, respond to and prevent violence, as well as their usage in peace 

building. 

 

C.  OPPORTUNITIES 

17. Social media can be used for monitoring and evaluation of the work of the legislators so as to 

gauge the impact it has on the constituents. 

 

18. Further, social media platforms can be utilized in gauging the level of implementation of 

specific policy or development agenda, which in turn leads to greater transparency and 

efficiency in resource utilization. 

 

19. It can be used to get real-time feedback from the constituents thereby reducing action-

communication cycle/ loop, and additionally enhance better understanding of the opinion of 

the constituents. 
 

20. Members of Parliament can use this platform for discussion of pertinent issues with their 

citizens such as security, agriculture, provision of water, healthcare, education, access to credit 

facilities, and so on.  

 

 
3 Global Women’s Institute (2016). The Role of Media and Social Media in Preventing Violence against Women and Girls. The 

George Washington University (Washington DC) 
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21. Social media can provide avenues for more participatory, inclusive and deliberative processes 

of decision-making. For example, a legislator can use social media to carry out surveys on a 

given policy or an impending public initiative. 
 

22. Social media is extremely valuable in bringing Members of Parliament closer to the public and 

creates broader space for dialogue with constituents. In return, this goes a long way in building 

credibility and trust between the legislators and the people they represent in Parliament. 

 

23. In addition, Social media offers valuable opportunities for third-party syndication and support. 

This includes, for example, an avenue to obtain technical and expert advice in a variety of 

fields, most of which is shared pro bono. By way of illustration, a legislator who intends to 

address a health concern can tag workers in the health sector or create a catchy hash-tag thereby 

drawing the attention of medical practitioners to the topic. 
 

24. Social media is also cost-effective for legislators because they can easily communicate with 

the constituents without incurring travel and other related logistical expenses. Here, members 

of the public need not travel to the legislator’s office at the constituency or in the capital city 

since they are able to air their grievances and concerns on social media platforms. 

 

25. Effective social media utilization can also be used to mobilize citizens around a particular 

cause and can spur social-political action in a particular direction, e.g. low cost education or 

low cost healthcare.4 

 

26. Just like in business, the ability to remain authentic and honest with clients (in these case the 

constituents) is crucial in building a good relationship with them. Social media provides a 

critical avenue for legislators to showcase their transparency and even endear themselves to 

their voters. 

 

27. Social media can improve accessibility as it allows citizens to reach out to political leaders 

through a variety of different channels, thereby providing avenues for enhanced democratic 

engagements.5 

 

 
4 https://thrivehive.com/examples-social-media-campaigns/ 

5 https://quizlet.com/201017697/ch-10-flash-cards 
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D. THREATS AND CHALLENGES 

28. Access to social media may be impeded by a number of barriers such as poor infrastructure, 

digital divide, poor literacy by either the public or the Member of Parliament, cultural 

apprehension to new technologies, or profit interests.  

 

29. All these factors, whether individually or jointly, can hinder dissemination of information to 

the public because the desired levels of communication will be hampered and even distorted. 

Communication breakdown can result from such a scenario. 

 

30. Generational gap is a perpetual ongoing reality when it comes to technological advancement 

and application. Younger generations form the bulk of regular users of online content as well 

as social media utility. Thus, a legislator who focuses primarily on social media for his 

communication and outreach may inadvertently lock out older citizens from his reach.  

 

31. Monitoring of social media by governments is also an area of ongoing concern as it may lead 

to over-regulation by overzealous conservative elements or even outright bans or limitations 

to access of social media platforms. Such actions threaten freedom of expression online, and 

might impair on legislators ability to communicate freely with their constituents. 

 

32. Social media has increasingly become a channel for different forms of offenses and 

malpractices such as cyber-crime, cyber-bullying, stalking, defamation, spreading of false 

information/ fake news, terrorism, extremist propaganda and messages of incitement aimed at 

recruiting disoriented citizens into various crimes.  

 

33. The increasing utilization of social media at times leads to information overload which makes 

it harder to filter out relevant and useful information and can lead to social fragmentation and 

digital isolation. 

 

E.  SOCIAL MEDIA ROLE IN INFLUENCING AND STRENGTHENING 

 POLITICAL COMMUNICATION. 

34. Advances in information and knowledge technologies have created numerous opportunities for 

political candidates and politicians to interact and build relationships with the public.  

 



6 | CPA KENYA -2 0 1 9  

35. Of these, social media has emerged as the most readily available tool sharing and giving 

feedback on information between politicians and the public6.  

 

36. This communication has taken numerous forms including- 
 

a. Broadcasting of ‘controlled speeches’ by politicians and having the possibility of 

presenting their point of view without being ‘interrupted’ by the journalists or , opponents; 

 

b. Online replication of political opinions and posts broadcast in the traditional media both 

locally and nationally. Thus, the political actor increases the visibility of his key messages 

delivered to a target group and especially to his/her constituency;  

 

c. Launching of a presumptive political and media agenda by politicians. Nowadays, it has 

become common practice for journalists to give visibility to some statements taken from 

the blogs or Facebook pages of oliticians. This has made the politicians more visible and 

made it easier for them to share their manifesto. 

 

d. Designing online electioneering as part of a candidate’s electoral strategy owing to the 

visibility of electoral messages; and 

 

e. Simplifying the mobilization of the voters while giving them the platform to advance and 

amplify their opinion and to participate in the discussion on some issues of public interest. 

 
 

F. CASE REFERENCE OF THE PARLIAMENT OF KENYA 

37. The Parliament of Kenya utilizes a variety of social media platforms to interact with the general 

public, to undertake public participation in its legislative processes, and to obtain feedback on 

various legal, political, administrative, economic, cultural, education, technological and related 

aspects of development: 

a) Twitter (@NAssemblyKE and @Senate_KE) 

b) Facebook (www.facebook.com/ParliamentKE) 

c) YouTube (shows live Parliamentary proceedings) 

d) WhatsApp (used on an individual level by Members of Parliament to interact with their 

constituents as well as to communicate with each other) 

 
6 Tarhan, A. (2014). The role of social media to political information. Proceeding of the international academic conferences 

0201141. International Institute of Social and Economic Sciences. Available on https://ideas.repec.org/p/sek/iacpro/0201141.html  

http://www.facebook.com/ParliamentKE
https://ideas.repec.org/p/sek/iacpro/0201141.html
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38. In addition, external social media platforms such as the Mzalendo initiative provide a digital 

forum for engagement between various Members and the citizenry. 

 

39. Further, the parliamentary website, namely www.parliament.go.ke, has various forums for 

social engagements, e.g. obtaining views on the impact of the Constituencies Development 

Fund. 

 

G. CONCLUSION 

40. Social media portends a significant arena for fostering political conversations between political 

leaders and citizens. This presents opportunities for parliamentarians to interact directly with 

their constituents as a means of soliciting goodwill for their political and policy agendas. 

 

41. Social media is a continually growing phenomenon that calls for proactive Parliaments. 

Legislature should build more capacity networks that will enable transformation of goals into 

reality for the benefit of the public.  

 

42. Social media provides an opportunity for governments, political leaders, development partners, 

the citizenry and the private-sector to focus on the legislative agenda aimed at impacting socio-

economic good. 

 

43. Social Media provides new ways to communicate and engage with the public, consult on 

legislation, deliver educational resources and promote transparency, and should thus be 

proactively leveraged by governments and more particularly, by Parliaments with the objective 

of advance the ideals of democracy and attain the aspirations of sustainable development. 

http://www.parliament.go.ke/

